
 
 
 
Mark Thorn’s five powerful tips for optimising your online video: 
 
 
Video 2: 
 
Get your videos working for you 
 
 
Now let’s look at the advantages of embedding your video on your own website. In 
short, it’s about improving your search rankings by search engine optimisation or 
SEO.  
 
What’s the point of having a website no one knows about? If people don’t find you 
when they look for things related to your site, then you need to fix your SEO. 
 
When SEO is done well, your webpage appears closer to the top of any relevant 
search engine, especially Google, which remains by far, the most important search 
engine. 
 
If you want to be top of the search, you’ll have a better chance if your videos are 
displaying on your site. Now I’m not saying you shouldn’t have any videos on 
YouTube, but rather think of YouTube as a feeder to your own site and your own 
videos. 
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