
 
 
 
Mark Thorn’s five powerful tips for optimising your online video: 
 
 
Tip 1: 
 
Place your video where it will support your business goals 
 
 
Hi, it’s Mark here. 
 
In business we all know it’s a great idea to produce a video on what we sell or what 
we do. But is that all there is to it? Let’s say you have a great video to post online. 
Where will you post it: YouTube, Vimeo or your own website? 
 
YouTube may not be the best place. Why not? Because YouTube is a business that 
wants your content for their reasons: to draw viewers to YouTube. 
 
Let me ask you a question: What do you want from your online video? 
 
Well for starters, you want people to watch your video and come to your website. 
And then you might want them to connect with you in some way. 
 
If you’ve spent money and time to make a video, you want it to produce some 
return. So here’s the thing: If you want your videos to work for you, then put them 
on your own website, not just on YouTube. In the next video, we’ll tell you why. 
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